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S.OAR. to SUCCESS
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A 4-Point Methodology to Stand Out,

Get Active, Engage, & Make LinkedIn
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LOST MAJOR CLIENT

CAN'T RECRUIT HIGH-LEVEL TALENT
MISSED A PROMOTION

MUST PROSPECT & SELL MORE

NEED FUNDING

STARTING A BUSINESS / SIDE HUSTLE

STARTED A BUSINESS / SIDE HUSTLE
DIDN'T CONVEY EXPERTISE
TURNOVER TOO HIGH

PRESS RELEASE GOING OUT

MEDIA ATTENTION

WANTS COMPANY TO LOOK BIGGER
WANTS COMPANY TO 1 OOK COHESIVE

WHY LINKEDIN? I

BUILD A NETWORK
Stay in touch, help
others, get help

' PROFESSIONAL BRANDING
How you present yourself
and how others see you
r RESEARCH & INTELLIGENCE
Learn more about
others

GET FOUND
People are looking for
what you provide!

E =
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1 out of 3 professionals on this planet is on LinkedIn
=Jason Miller, Content Marketing Manager at LinkedIn

Of buyers research AVOID sales

vendors through their professionals with
LinkedIn profile incomplete LI profiles
Of buyers are more B2B Purchasers prefer
likely to engage with'a vendors referred by
sales rep who has a people they know
strong professional

brand

What success have you L
experienced on LinkedIn?

Contacted by a recruiter?

Found a job?

Reconnected with people

Found business prospects

Converted prospects to clients
Enhanced my reputation

Allows me to act as a connector
Networking

Provided me with inspiration: articles, ideas,
etc...

Helps me find people who can help me
Helps me help others

Other

None
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STRATEGIZE

7
I
STRATEGIZE ASK YOURSELE g
THESE QUESTIONS:
: New job? Hiring People? Prospecting &
i Whatis Your GOAL? Sales, Networking? Branding Yourself?
Who is Your Recruiters? Potential hires? Clients?
TARGET AUDIENCE? Strategic Partners? Media? Investors?
General Manager? Head Chef? Chief
What are Your Executive Officers? Golf? Marina?
KEYWORDS?
What do you do? How are you
Who are YOU? What different? What value do you provide?
is Your STORY? What do you stand for?
8
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OPTIMIZE YOUR
LINKEDIN PROFILE

our profile is NOT your resume

RESUME

Jane M. Doe

i, ndans. TRANSFORM YOIR
cell: (555) 555 - 5555

e FUTURE TODAY
Career Objective

To teach choral or general music to K-12 students, Other interests include Speaker. Author. Consultant:
computers, musical theater, show choir and jazz choir

Educational Preparation
2007 B.M.E.; University of Rush County

Majored in music education (GPA 3.52)

Anticipated graduation May, 2007

Vision Board Media | Linkedin
Donna Serdula % Vo Board Macta)
LinkedIn Profile Writer & Author » Speaker » Brand
Strategist  Content Creator » Webinar Presenter » Career
Branding » Transform Your Future Today!

New York, New York, United States - 500+ connections -
Contact info

2002 - 2003 University of Tlinois .
Majored in music education (GPA 3.42) RaseiontCalles’
2000 Diploma; Huge High School, San Antonio, TX

Teaching Experience
Spring 2007 Indiana High School
Student teacher
All levels chor grades 6-12

About

2004 - 2006 Volunteer Teaching Assistant 4
Rushville Univarsity Lab School
Beginning chorus; Mixed Glee Club It doesn't matter who you are or what you do, it's not easy to write about yourself. You can manage complex projects,
sell pens to sharks, or lead exceptional teams.. but sell yourself? That's HARD!

Honors and Awards
005 - 2007

Lila Belle Pitts Scholarship Recipient Besides, do you even have the time (or desire) to write your Linkedin profile yourseif?
2005 - 2007 Dean'’s List University of Rush County
2003 Outstanding Sophomare Musi You know this: People are Googling you. Your Linkedin profileis your digital introduction & first impression to the

ician
2002 Semifinalist at the Midwast NATS Competition world. If your Linkedin profile doesn't showcase your skill or portray you as a polished professional, you are letting the
ultimate opportunity just slip away.

Performance Background
2005 - 2007 Soprano, University of Rush County Do you know what makes a Linkedin profile stand out from the crowd?
Mixed Chorus (2003-2007)
Concert Choir (2004) Well, 1 do.
Opera Workshop (2006)
Chamber Singers (2003-2004) My name is Donna Serdula & in 2009, | pionesred my Linkedin profile optimization methodology. Since then, my team

&1 have helped OVER SIX THOUSAND professionals from all over the world tell their story & build a powerful
nrnfeccinnal hrand
Placement file with references available from University of Rush County Student Services.
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PHONES ON!

11

955 MME - 955 G EE - BN Tah
Donna Serdula
View Profile - Settings
Berry commented on this

Ra Bannister - 21d
ntent Creation, + Follow

me on this platform for different reasons, but
b it makes demands of us we don't.. see more

consider YOURSELF a CONTENT
R

NO! I don't
I've never thought about it
Not just yet,'m getting there
< 1w left
5 comments

o 7
Comment sShare eators Need to ..

obert Berry - 15t i Club

elp auditors ask better questions = Corporate & A

et me think about that. Im not sure. Well. |
dont know. Heck yeah. LO!

Like - © 2 | Reply Big Ideas Book Club
Nelson Cicchitto, Sathya Murthy and 8 other H Profile Makeover: Optimization...
The Vision Board

VISIT YOUR PROFILE
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BACKGROUND

Dana Roark

Partner at Roark Law 1 7
Vision Board Media - Rutgers University l"‘

Riverside, New Jersey, United States

5 connections

. YemrErele)

Open to work
Accounting Assistant and Financial Assista...
See all details

Your Dashboard B ALLSTAR
Private to you

16 14 9

Who viewed your  Post views search

profle appearances

) Creator mode: Of

Greator mode highlights content on your profile and
helps you get discovered by potential followers

22 My Network
Manage your connections, events, and interests.
L]}

(o] <

Howard Roark - 1st 1 widget

14
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Dana Roark
Partner at Roark Law

Vision Board Media - Rutgers University
Riverside, New Jersey, United States

5 connections

... Jarrrwle)

Open to work
Accounting Assistant and Financial Assista...
See all details

Ye
‘our Dashboard R ALL-STAR
private to you

16 14 9

Who viewed your  Post views Search

profile appearances
5 : Off

A Creator mode: Of

Creator mode highiights content on your profile and
helps you get discovered by potential followers

22 My Network
Manage your connections, events, and interests.
{11}

(0] <

MAUDIT

Dana Roark
Partner at Roark Law

Riverside, New Jersey, United States

5 connections
(Casdsecton ) ()
Open to work 2
Accounting Assistant and Financigl A
See all details

Your Dashboard T ALLSTAR
Private to you

16 14 9

Who viewedyour  Postviews

profile appearances.

& Creator mode: O
Creator mode highlights content on your profile and
helps you get discovered by potential followers,

My Network
Manage your connections, events, and interests.

Ll (@] <

1006680 -

X Editintro

First name*
Dana

Last name*
Roark

Additional name.

Name pronunciation
+ Add name pronunciation
Pronouns

Please select

Let others know how to refer 10 you

Learn more

Headiine*
Partner at Roark Law

Current position

Position*
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in Q Search

{ View in Sales Navigator ‘ I More... ]

Dana Roark - 1st @ Rutgers University
Director of Strategic Communications at Vision Board Media
Riverside, New Jersey - 5 connections - Contact info

in Q Search

[ View in Sales Navigator ‘ I More... ]

Dana Roark - 1st @ Rutgers University

Director of Strategic Communications = Vision Board Media -
Innovative Brand Management Initiatives = Employee
Engagement = Integrated Stakeholder Outreach

Riverside, New Jersey - 5 connections + Contact info




5/19/2022

Terry Tuo - 2nd
Manlatras - Saninr Arcniintant (CPA
Samuel Schwartz, CPA - st

9 Tax Manager | CPA | Tax Returns | Advanced Excel | Client Relationship Building | Auditing | ...
Las Vegas, NV

Current: Tax Manager at RubinBrown LLP

82 Martin Weitzman, Executive Resume Writer, John Mobley, CPA, and 9 other shared connections

Regina C. O'Keefe - 15t [[j
CPA » Helping Clients Minimize Tax, Maximize Profit & Grow their Businesses % Quick Boo...
Ambler, PA

Duane L Barnard - 1st

Controller | Assistant Controller | Chief Financial Officer | Accounting and Financial Consulta...
Castle Rock, CO

Current: Financial Consultant Specializing in Corporate and Public Accounting at Barnard Financial Services -
.., considerable tax experience, cost containment, revenue...

€,
-

:: Aaron Day, Paul Harvey, and 2419 other shared connections

L e

19
YOUR HEADLINE e i
FOLLOWS YOU
I_ SEARCH RESULTS POSTS & JOBS
Your headline shows up in Your headline shows up
search results next to your right next to your profile
picture picture and name
I_ CONNECTION REQUESTS MESSAGES
When sending a LinkedIn When you reach out to
invite, the invitee sees your people, your headline is
headline visible
20

10
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A POWERFUL HEADLINE IS [T

i 120 - 220 Characters in length
Tells who you are, what you do,
and how you help
Infuse Your Keywords to get Higher
Placement in Search Results

A POWERFUL Headline provides you with:
MORE VIEWS to your profile & MORE OPPORTUNITY

21

USE MY LINKEDIN HEADLINE
GENERATOR APP

linkedin-makeover.com/linkedin-headline-generator/

22

11



About Vi

It doesn't matter who you are or what you do, it's not
easy to write about yourself. You can manage complex
projects, sell pens to sharks, or lead... see maore

Featured Vi

DREAM BIG witH
BIG DREAMERS

CONVERSATIONS FOR CAREER GROWTH
INSPIRATION, AND INSIGHT

MY PODCAST: Dream Big with Big
Dreamers
Dream Big with Big Dreamers

Conversations for career growth,
inspiration, and insight

Activity
40,736 followers

Calling all Futurists! My 8-year-old son
keeps asking me, "Mommy what will it b...
Donna shared this

Activity
40,736 followers

Calling all Futurists! My 8-year-old son
keeps asking me, "Mommy what will it b...
Denna shared this

23 likes + 102 comments

rw‘ Normally | talk about branding and
= LinkedIn but in this interview, | talk abou...

Donna shared this
7 likes - 3 comments

Experience Va

§“f17/ LinkedIn Profile Writer m Resume Writer
= i = Corporate Services ® Founder &
Owner
Vision Board Media = LinkedIn Profile Writer =
Full-time
Aug 2009 - Present * 12 yrs 4 mos

Professional Public Speaker =
Keynote Speaker ® LinkedIn Branding
Presentations & Workshops

Denna Serdula - Public Speaker « Full-time
Jun 2009 - Present * 12 yrs 6 mos

Co-Founder > Student Resumes =
t) Student LinkedIn Profile Writer = Student
Career Branding
Ready Set YOU - Self-employed
Mar 2017 - Present -+ 4 vis 9

Accomplishments

1

20

PROJECT Va

Bullets far Your Linkedln Profile

HONORS & AWARDS /

Give your LinkedIn profile a complete makeov...
Fast Company

PUBLICATIONS Vi

LinkedIn Profile Optimization For Dummies
Wiley

Message Donna for...

Advising companies
Paid consulting

Donna is hiring for open roles

Contact

Your Profile
https://www._linkedin.com/in/todonna

Experience

LinkedIn Profile Writer | Founder & Owner
Wision Board Media | Linkedin Profile Writer « Full-time
Aug 2009 - Present - 11 yrs 4 mos

Greater Philadelphia Area

Vision Board - A vision board is a representation of your aspirations in life--its purpose: to depict
and lead you to your desired future.

What is your dream? Who do you want to be?

Whatever your vision, we at VisionBoard Media want you to embrace the new world out there--the
ONLINE world—and put this powerful medium to work for you by shaping a strong digital identity.

Professional Public Speaker | Keynote Speaker | LinkedIn Branding Presentations &
Workshops

Donna Serdula . Full-time

..58€ more

MPANY L

5/19/2022

12
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@& Photo video  [X] Event Write article

Donna Serdula

e Beth Granger =

Steve (Sunny) Whitfield FRGS F. 3
d P i + Follow

Where is your workstation?

It was a simple question that was asked in a professit
Impressions of your
B Go to Sales Navigator

R My items

My pages (8)

Hameschool
— Page notifications Thomas Schm @ TROY D PAUL

Linkedin News

& Mass shooting at Buffalo supermarket

Donna, explare relevant epportunities
with Chive Media Group

§, vesosms

m Q, search .
Home

\\ ’// TRANSFORM YOUR FUTURE TODAY
N —

'E
Pigait®
Vision Board Media

Transform Your Future Today: Prcfessrona\ & Career Branding Services

sing - New n, PA - 896 followers

Marketi

“.. Jill & 15 other cof tions work here

Home My Company About Posts Jobs People Insights

18 employees

L]
My Network

iiMPANY PAiE iiHﬁﬁWﬁ ﬁﬁii

13
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[in ICES & e 2 0 @

Jabs ying  Noffications ~ Me'W k¥ SalesNav

2 Vision Board Media < Fellovts

Home My Company About Posts People Insights

E VIS|0NA04RD 0o -

 Following

See all similar pages
Michelle Shipe Dana Roark Audra Hammer ...
Pro * Project of

(' Y p— | g — @ 5 e cmecins
Carmen Lobis - 1st

( Message Message Branding Specilist * Linkedin Profie Witer
 Getting People to Know, Like and Trust.

Connections that work here

Genita Kovacevich-Costello - 1st
Independent writing professions! & Publcst
 Eranding Specisist # Engaging content..
Laurel Dowswell - 1=t Carmen Lobis - 1=t Ellen Sears, MB...
| B e t | Copy Brandin ied Profes:
| Humanitarian .

OHZ;hamd connections em shared connections Dionne Carrick - st
Bxecutive Branding Specialist | Profile

Makeover | Resumes | Helping Elevate Your...

£ benefitexpress.

Claire Bauer - 2nd o) fifj &3 benefitexpress

Benefits Administration/HR Technology Consultant =
Fostering Partnerships | Delivering Best-In-Class Service &
Industry-Leading Technologies @benefitexpress

University of Northern lowa

Schaumburg, lllinois, United States - 500+ connections -
Contact info

iﬁMPANY PAiE iiMPANY PAiE

14
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Education g

o Z

Bachelor's Degree, Humanities/Humanistic Studies, Cum Laude

Graduated cum laude. Majored in Humanities. Concentrated in Women's Sty Minored in

German Literature. Would you some fries with that? | teasel My women's education in the
Cornelian tradition thoroughly > ge. Looking back, even
though Linkedin didn Giaiatiatbaload me
become a Linkedin profile writer.

Pennsbury High School 13. Education

g Diploma

A Successful Profile..

Tells a story about you

Yes, | am revealing my age but | LOVE to connect with Pennsbury alums.

Licenses & Certifications ==
5 . . . . 14. Licenses and Certifications ——
Is written with your target audience in mind Influencer Interview: Oprah Winfrey ==

Expiration Daia

Is written in 15t person

|S fUtU re'onented m Lel:e::eineron Managing Compassionately

Issued Fel

Contains the keywords people are using to find

017 - No Expiration Date

you OR your services/products Volunteer Experience 15. Volunteer Experiences that
show you care and give back

Alfy U Veteran Assistance
); Vision Board M

iy

At Vision Board Media. LLC we believe in supporting our US veterans and active duty military. We
provide all our products (DIY Kit. Toolbox, eBooks) to veterans and active duty military at no.cost.

Jo leam more please visit bitou/wwwlinkedin-mak Tull

29

AMPLIFY with a
STRONG NETWORK

15



5/19/2022

LINKEDIN NETWORK

LinkedlIn is an active, updated
Address Book.

An empty address book is useless...
SO CONNECT!

QUESTION! I
|
How many people are in
your LinkedIn network?
- |

16
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How many are in your network?

0-100
101-499
500-1000
1000+

33

CONNECT ON LINKEDIN [

Forge a strong network!

Find inside connections!

34

17
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a Robert T. Kiyosaki & ¥
@theRealKiyosaki

The richest people in the world look for and build networks,
everyone else looks for work. Marinate on that for a minute.
1:59 PM - Apr 8, 2014

Q) 624 Q 888 people are talking about this o

35

Your network is your net worth.

P orlek ( ;a le

—_—
_—
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—_—
—_—
-_
—_—
—_—
—
—_
—_—
—_—
—_—
—_—
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—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—
—_—

AZ QUOTES

18
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Family, Friends,
Alumni, Mentors
Colleagues, Employers,
Customers, Vendors,
Service Providers..
People you meet along
the way..

37

EXERCISE:

GROMW YOUR NETWORK [

CLICK THE QR CODE

38

19
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EHS® - B 3 = 73% 1031 AM

< Q Donna Serdula

Donna Serdula
Writer of POWERFUL Linkedin Profiles &
I'm also an Author = Speaker = LinkedIn
Evangelist = Helping YOU Stand Out

Vision Board Media | LinkedIn Profile Writer - Rose...

Greater Philadelphia Area * 500+ 83

L It doesn't matter who you are or what you do, it's
not easy to write about y a

complex projects, sell o sha

e sh;
3 == [
el (e 1S =

eﬁ’ See all connections

Articles & activity
32,935 followers | Manage followers

Donna Serdula
Writer of POWERFUL LinkedIn Profiles|
& I'malso an Author = Speaker = L..

YOUR PHONE MY PHONE
39
CHECK OQUT MY FEATURED M
While on my profile, let me
know you arrived by
| LIKING OR COMMENTING
I CTYRERA on my VSCPA POST
1
_ |
40

20



RELATE to Your
Network.ENGAGE!

5/19/2022

SCROLL & REACT!

a Q search i P

2 L@~

Yourstory ReadyS.. DonnaS.. Homesc.. Resume

Thomas B. Dowd - 1st
& ®

Looking forward to speaking to the TEWKSBURY JOB
SEEKERS NETWORK Monday August 9 from 2 to 3pm ET
on "How To Build a Professional Network... see more

VIRTUAL PROGRAM: TEWKSBURY JOB SEEKERS
NETWORK - How To Build a Professional Netwo...

tewksburypl.assabetinteractive.com + 2 min read
o2

o
Share

& 7
Like Comment Send

Rajeev Thankappan, Steven M. Purtell, M.B.A and
86 other connections follow Chorus.ai

Chorus.ai
22,815 followers
Promoted

Like, Comment, Share...

Sales and revenue tearns understand that "time kills all
deals”. Learn how Chorus is helping save... see more

CHORUS

42

21



5/19/2022

Thomas B. Dowd - 1st
Senior Risk Management Expert, and Speaker.
W ®

Posting once a
day helps you
reach 60% of
your followers
on LinkedIn

Looking farward to speaking to the TEWKSBURY JOB
SEEKERS NETWORK Monday August 9 from 2 to 3pm ET
on "How To Build a Professional Network... see more

VIRTUAL PROGRAM: TEWKSBURY JOB SEEKERS
NETWORK - How To Build a Professional Netwo...

tewksburypl.assabetinteractive.com + 2 min read

o2

&

Like

=4
Share

)
Comment Send

Rajeev Thankappan, Steven M. Purtell, M.B.A and
86 other connections follow Chorus.ai

Chorus.ai
22,815 followers
Promoted

Sales and revenue teams understand that “time kills all
deals". Learn how Chorus is helping save... see more

CHORUS

43

Create a Post

obs. people. posts

Write an Article

L

Home

Hire in Middle East JRiire and pay your remote employees compliantly with Sigffd. Talk to us! 4d ==

&) Photo B Video

DeeEllen Jennings, MBA [LION] iz thiz

’ James Piro

Linkedin News
* Agame changer

BE  Write article

17 years ago today this beautiful woman said yes to me on beach in Mexico §@

Show more ~

We dealt with 3 lot in the beginning with families and racial tropes but

Today's top cours

1. Giving Your Elevat

22
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Add to your post

m Add a photo

Add a video
E Add a document

Celebrate an occasion

2 Share that you're hiring Find an expert

- SR

Create a poll Offer help

45

e ————— I

some suggestions:

¥ Post a link to a video or artlcle that relates to your business or Industry.
The video or article could be on Linkedin or the web in general. For extra
points, add context — why are you sharing the article and what is interest-
ing about it?

¥ Post a quote that motivates you, elther In text or Image form. Don't
do this too often, as quotes can get boring and don't truly say much about o - -
your own knowledge, authority, or abilities, but as a starting point, it's an LI n e n ro I e
Optimization

easy way to getin the game.

¥ Particlpate In a day-of- the-week meme. Some examples include
#mondaymindset, #tu ytips, #Fgivingtuesday, Fw y T,
#throwbackthursday, #FollowFriday, #5aturdayShoutout, #5undayRead.

.
¥ Post an Image. This could be & picture of your team, your office building, dummles
your products, people at an event, and 50 on. You could post an image
meme or an infographic. Read an interesting book? Take a piciure of you
holding the book and include a brief positive review.

¥ Upload a recent presentation or marketing Iiterature. information you
share in the real worid is information you can share in the online world, wa.
Don't just give a presentation to the people in the room, share the presenta-
tion online so more people can see it If you find yourseif sharing marketing
materials or valuable content with colleagues, prospects, or dients, scan iTtas
a POF file or take & picture of it and allow even more eyes to see it

¥ Record a video and post It. Video is & great way [o get seen and capture
attention. (Linkedin recommends 3 length of 30 seconds to Two mMiNUtes.)
You could do & how-to video. You could interview someone. You could provide
advice on a particular topic or answer frequently asked questons. Create an Donna Serdula
tutorial video or give a sneak peek or insider's view showing behind-the-scenes Founder of Lol Makeoverom
information. if you are at an industry event or conference, capture footage
that others would love to see if they were in attendance.

¥ Postan Int g tldbit of Infor . For example, stats, ideas, trivia, Pa g e 2 8 2

a story, company/industry news, or an announcement are great tidbits of
information.

23
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SOAR TO SUCCESS!

SUCCESS!
People know, like, &

trust you!
4. RELATE

Splash around, get
active, network with

3. AMPLIFY your network

A-B-C... Always be

connecting!
2. OPTIMIZE

Write your profile
toward your goal,

1. STRATEGIZE X
What do you want out —I_ \\21 Farslge('; al;d|encek&
: - § include keyworks
of LinkedIn?

47

48

24



R 4
Donnha Serdula

Do you have any questions?

Donna@LinkedIn-Makeover.com

LinkedIn-Makeover.com
215-839-0008

CREDITS: This presentation template was created by Slidesgo, including
icons by Flaticon, and infographics & images by Freepik.

Please keep this slide for attribution.

® ©6 @
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A .
9 ‘; : “.‘ @
o = .
3rd 3rd
3rd

Q.
You @ @

[

50
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m Q Business Development

CD CED XD o~ i) fea

o g

Notifications ~ Me'w workw

Joerose Tharalan - 2nd [ L

evelopment at Microsoft

‘er Development \znag: al Partnerships at Micr

T 5 otner v conmecion: ’ pure

Donna, explore relevant opportunities
with PURE Insurance

n
e

¢
.

: 3

Global Business ¥
Bellevue, WA

John Paddleford - 2n¢ Microsoft
Senior Business Development Leader | Driving High-Impact Deals in <
the Sports, Media, Entertainment, and Consumer Sectors e Central Washington

Greater Seattle Area - Contact info

University

5 o]

1 mutual connection: Christi Mucneke

View in Sales Navigator

5/19/2022

26
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MY LINKEDIN METHODOLGY

SUCCESS!
People know, trust,
like you!

4. ENGAGE
Splash around, get
active, network with

3. BUILD YOUR NETWORK o peEE

A-B-C... Always be
connecting!
2. OPTIMIZE
Write your profile
toward your goal,
target audience &

1. KNOW YOUR GOAL —I_
include keyworks

\
What do you want out 3(%
of LinkedIn?

i

53
Here's an assortment of alternative pictures e Elegant business woman walking in
within the same style of this template. city with clipboard
e Smiley journalist at job
Photos e Stylish businesswoman using
smartphone
e Side view journalist interviewing e Side view businessman checking
e Close-up journalist microphone clipboard
e Busy city street with blurred people e Blurred city lights
e Side view journalist interviewing
woman
e Business woman posing in the street
e Businessman on the street
e Close-up woman holding microphone
and writing notes
54

27
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RESOURCES

Did you like the resources on this template?
Get them for free at our other websites.

Photos

Side view journalist doing interview
Close-up journalism microphone
Blurred people crossing the street
Smiley journalist doing interview
High angle view of smiling woman
looking at camera sitting on street

e Smiling young businessman holding
clipboard and mobile phone in hand
standing on road in city

i

Close-up journalist writing in her
notebook

Elegant businesswoman walking in
city with clipboard

Young Journalist at work

Stylish businesswoman using
smartphone

High angle business man checking
clipboard

Abstract blurred bokeh light
background

55
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